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Abstract 

In recent years, sustainability has emerged as a central concern for consumers, businesses, and 

policymakers due to growing awareness of environmental degradation, climate change, and 

social inequality. As organizations increasingly integrate sustainability into their value 

propositions, digital advertising has become a key medium for communicating sustainability 

initiatives and influencing consumer behaviour. Sustainability-focused digital advertising refers 

to online promotional content that emphasizes environmental responsibility, ethical practices, 

and social impact. This study examines consumer responses to sustainability-focused digital 

advertising, with particular emphasis on awareness, attitudes, trust, and behavioural intention. 

Digital advertising platforms such as social media, search engines, and programmatic advertising 

allow organizations to deliver targeted sustainability messages to diverse consumer segments. 

These platforms enable interactive engagement, visual storytelling, and personalized messaging, 

making them highly effective for sustainability communication. Sustainability-focused digital 

advertisements aim to educate consumers about eco-friendly products, responsible consumption, 

and corporate sustainability initiatives, while also differentiating brands in competitive markets. 

The study adopts a conceptual and analytical approach supported by existing literature on 

sustainable marketing, consumer behaviour, and digital advertising. Prior research suggests that 

consumers increasingly value sustainability attributes and are more likely to respond positively 

to brands that demonstrate genuine environmental and social responsibility. Sustainability-

focused digital advertising can enhance brand image, increase consumer trust, and positively 

influence purchase intention. However, consumer skepticism regarding greenwashing and 

misleading sustainability claims poses a significant challenge. 

The analysis highlights that consumer response to sustainability-focused digital advertising is 

influenced by factors such as message credibility, transparency, emotional appeal, and alignment 

with consumer values. Advertisements perceived as authentic and informative generate higher 
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engagement and trust, whereas exaggerated or vague sustainability claims may lead to distrust 

and negative attitudes. The role of digital platforms in enabling two-way communication also 

contributes to consumer evaluation of sustainability messages. 

This study contributes to marketing and sustainability literature by providing insights into how 

consumers perceive and respond to sustainability-focused digital advertising. From a managerial 

perspective, the findings emphasize the importance of ethical communication, transparency, and 

consumer-centric messaging in sustainability advertising. Overall, the study concludes that 

sustainability-focused digital advertising can effectively influence consumer attitudes and 

behaviour when messages are credible, transparent, and aligned with genuine sustainability 

practices 

Keywords: Sustainability-focused advertising, digital advertising, consumer response, green 

marketing, sustainable consumption, brand trust, ethical communication. 

Introduction 

The growing urgency of environmental and social challenges has significantly influenced 

consumer expectations and corporate practices. Consumers today are increasingly aware of 

issues such as climate change, pollution, and ethical labour practices, leading to a shift toward 

responsible consumption. In response, organizations are adopting sustainability strategies and 

communicating their environmental and social initiatives to stakeholders. Marketing 

communication plays a critical role in shaping consumer perceptions and encouraging 

sustainable behaviour, particularly through digital channels. 

Digital advertising has transformed the way brands interact with consumers by enabling targeted, 

interactive, and data-driven communication. Platforms such as social media, search engines, and 

digital display networks provide organizations with the ability to reach large audiences 

efficiently while tailoring messages to specific consumer segments. Sustainability-focused digital 

advertising leverages these capabilities to promote eco-friendly products, ethical business 

practices, and corporate social responsibility initiatives. 

Consumer response to sustainability-focused digital advertising is a crucial area of study, as it 

determines the effectiveness of sustainability communication strategies. Positive consumer 

responses can lead to enhanced brand image, increased trust, and higher purchase intention. 
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Conversely, negative responses driven by skepticism or perceived greenwashing can damage 

brand credibility and reduce consumer engagement. 

Sustainability-focused digital advertising often employs emotional appeal, storytelling, and 

visual imagery to communicate sustainability messages. Digital platforms also facilitate two-way 

interaction, allowing consumers to comment, share, and question sustainability claims. This 

interactive environment increases transparency but also exposes brands to greater scrutiny. As a 

result, authenticity and credibility are essential for effective sustainability communication. 

Despite the growing prevalence of sustainability-focused digital advertising, consumer responses 

remain mixed. While some consumers actively support sustainable brands, others remain 

skeptical of corporate motives. Understanding how consumers interpret sustainability messages 

and what factors influence their responses is essential for developing effective digital advertising 

strategies. 

This study aims to examine consumer responses to sustainability-focused digital advertising by 

analyzing awareness, attitudes, trust, and behavioural intention. By integrating insights from 

sustainable marketing and consumer behaviour literature, the study contributes to a deeper 

understanding of how digital advertising can support sustainable consumption and responsible 

marketing practices 

Literature Review 

The literature on sustainable marketing emphasizes the growing importance of incorporating 

environmental and social considerations into marketing strategies. Scholars argue that 

sustainability communication influences consumer attitudes and plays a key role in promoting 

responsible consumption. Sustainability-focused advertising has emerged as a strategic tool for 

communicating corporate sustainability initiatives and differentiating brands in competitive 

markets. 

Consumer behaviour research indicates that sustainability attributes positively influence brand 

perception and purchase intention. Studies suggest that consumers are more likely to support 

brands that demonstrate genuine commitment to environmental and social responsibility. Digital 

advertising enhances the visibility and reach of sustainability messages, making it an effective 

medium for influencing consumer behaviour. 
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Research on digital advertising highlights the effectiveness of interactive and visual content in 

engaging consumers. Sustainability-focused digital advertisements often use storytelling, 

emotional appeal, and visual imagery to communicate complex sustainability concepts. Social 

media platforms, in particular, enable peer interaction and social influence, which can amplify 

sustainability messages. 

However, the literature also identifies challenges related to consumer skepticism and 

greenwashing. Greenwashing refers to misleading or exaggerated sustainability claims that 

create a false impression of environmental responsibility. Studies indicate that perceived 

greenwashing reduces consumer trust and leads to negative attitudes toward brands. 

Transparency and credibility are therefore critical determinants of consumer response to 

sustainability-focused advertising. 

Several studies examine factors influencing consumer trust in sustainability communication, 

including message clarity, source credibility, and consistency between claims and actions. Digital 

platforms increase transparency by allowing consumers to access information, reviews, and 

third-party evaluations, which shape their response to sustainability messages. 

Despite growing research interest, limited empirical studies comprehensively examine consumer 

response to sustainability-focused digital advertising across multiple dimensions such as 

awareness, trust, and behavioural intention. Much of the literature focuses on traditional green 

advertising or isolated digital campaigns. This study addresses this gap by examining 

sustainability-focused digital advertising as a holistic communication strategy and analyzing its 

impact on consumer response 

Research Gap 

The existing literature on sustainability-focused advertising highlights the growing importance of 

environmental and social responsibility in shaping consumer attitudes and brand perceptions. 

Numerous studies have examined green advertising and corporate sustainability communication, 

emphasizing their influence on consumer trust and purchase intention. Similarly, digital 

advertising research has explored the effectiveness of online platforms in enhancing engagement 

and targeting specific consumer segments. Despite these contributions, several critical research 

gaps remain at the intersection of sustainability communication and digital advertising. 
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First, much of the prior research focuses on traditional green advertising, such as print and 

television media, while comparatively fewer studies examine sustainability-focused digital 

advertising as a distinct and evolving communication form. Digital advertising differs 

significantly due to its interactive, personalized, and data-driven nature, which may influence 

consumer responses in unique ways. 

Second, existing studies often examine single dimensions of consumer response, such as 

purchase intention or brand attitude, without offering a comprehensive analysis that includes 

awareness, trust, skepticism, and behavioural intention simultaneously. A holistic understanding 

of consumer response is essential to evaluate the overall effectiveness of sustainability-focused 

digital advertising. 

Third, the issue of consumer skepticism and greenwashing is frequently discussed 

conceptually, but empirical evidence assessing how consumers evaluate the credibility of 

sustainability messages in digital advertising remains limited. Digital platforms increase 

transparency and scrutiny, making credibility a critical factor influencing consumer response. 

Finally, most empirical studies are conducted in developed market contexts, with limited 

evidence from emerging economies where digital advertising adoption and sustainability 

awareness are rapidly increasing. This study addresses these gaps by empirically examining 

consumer responses to sustainability-focused digital advertising across multiple dimensions, 

thereby contributing to sustainable marketing and digital advertising literature.  

Research Methodology 

The present study adopts a structured research methodology to examine consumer responses to 

sustainability-focused digital advertising. A descriptive and analytical research design is 

employed to understand consumer perceptions and evaluate the influence of sustainability-

oriented digital advertisements on attitudes and behavioural intentions. 

A quantitative research approach is used to ensure objectivity and reliability of findings. The 

target population consists of consumers who are regularly exposed to digital advertising through 

platforms such as social media, search engines, and online websites. A sample size of 300 

respondents was selected using the convenience sampling technique, considering accessibility 

and time constraints. The sample included students, working professionals, and general 

consumers with varying levels of sustainability awareness. 
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Primary data were collected through a structured questionnaire administered online. The 

questionnaire comprised two sections. The first section gathered demographic information such 

as age, gender, education, and frequency of digital media usage. The second section included 

perception-based statements related to exposure to sustainability-focused digital advertisements, 

awareness of sustainability issues, trust in sustainability claims, skepticism toward advertising 

messages, and influence on purchase intention. 

A five-point Likert scale, ranging from “Strongly Disagree” to “Strongly Agree,” was used to 

measure responses. The independent variable of the study is sustainability-focused digital 

advertising, measured through indicators such as message clarity, emotional appeal, 

transparency, and credibility. The dependent variables include consumer awareness, trust, 

attitude toward the advertisement, and purchase intention. Control variables such as 

education level and prior environmental concern were also considered. 

Data analysis involved descriptive statistics to summarize respondent characteristics and overall 

trends, correlation analysis to examine relationships between advertising attributes and 

consumer responses, and regression analysis to assess the impact of sustainability-focused 

digital advertising on trust and purchase intention. Ethical considerations were ensured through 

informed consent, voluntary participation, anonymity, and confidentiality of responses. 

Data Analysis and Results 

The data collected from 300 respondents were analyzed using descriptive and inferential 

statistical techniques to evaluate consumer responses to sustainability-focused digital advertising. 

The analysis aimed to assess levels of awareness, trust, skepticism, and behavioural intention 

associated with sustainability-oriented digital advertisements. 

Descriptive statistics revealed that a majority of respondents frequently encounter sustainability-

related advertisements on digital platforms, particularly on social media and e-commerce 

websites. Respondents generally demonstrated moderate to high awareness of sustainability 

concepts such as eco-friendly products, ethical sourcing, and environmental responsibility. The 

mean scores for awareness-related statements were above the neutral midpoint, indicating 

positive recognition of sustainability messages in digital advertising. 

Correlation analysis was conducted to examine the relationship between sustainability-focused 

digital advertising attributes and consumer responses. The results showed a positive and 
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statistically significant correlation between message clarity and consumer trust, suggesting that 

clear and informative sustainability messages enhance credibility. Emotional appeal was also 

positively correlated with favourable attitudes toward advertisements, indicating that storytelling 

and visual elements strengthen engagement. 

However, the analysis revealed a moderate level of skepticism among respondents. Correlation 

results indicated a negative relationship between perceived greenwashing and trust, 

suggesting that exaggerated or vague sustainability claims reduce consumer confidence. 

Respondents expressed greater trust in advertisements that provided evidence-based information 

and transparency. 

Regression analysis was employed to assess the impact of sustainability-focused digital 

advertising on purchase intention. The results indicated that trust and positive attitude toward the 

advertisement significantly predict purchase intention. Message credibility emerged as the 

strongest predictor, followed by emotional appeal. Sustainability-focused advertisements 

perceived as authentic and aligned with brand actions were more likely to influence consumer 

buying decisions. 

Further analysis showed that consumers with higher environmental concern exhibited stronger 

positive responses to sustainability-focused digital advertising. Control variables such as 

education level and digital media usage frequency demonstrated moderate influence on 

awareness and trust levels. Overall, the results confirm that sustainability-focused digital 

advertising positively influences consumer awareness and behavioural intention when messages 

are credible, transparent, and emotionally engaging. 

Findings and Discussion 

The findings of the study highlight the growing influence of sustainability-focused digital 

advertising on consumer perceptions and behaviour. One of the key findings is that such 

advertising significantly enhances consumer awareness of environmental and social issues. 

Digital platforms provide effective channels for communicating sustainability messages, 

enabling consumers to become more informed about responsible consumption and corporate 

sustainability initiatives. 

The study also finds that trust is a critical determinant of consumer response. Sustainability-

focused digital advertisements perceived as transparent, evidence-based, and consistent with 
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brand actions generate higher trust and positive attitudes. This supports existing literature 

emphasizing credibility as a central factor in sustainable marketing communication. 

Another important finding is the presence of consumer skepticism, particularly toward 

advertisements perceived as greenwashing. While consumers appreciate sustainability 

messaging, they are cautious of exaggerated or ambiguous claims. This highlights the importance 

of ethical communication and accountability in digital advertising. Brands that fail to support 

sustainability claims with genuine actions risk damaging trust and long-term brand reputation. 

The discussion further reveals that emotional appeal and storytelling enhance engagement with 

sustainability-focused advertisements. Visual content and relatable narratives make sustainability 

messages more compelling and memorable, thereby strengthening positive consumer attitudes. 

However, emotional appeal alone is insufficient without credibility and transparency. 

From a managerial perspective, the findings suggest that organizations should integrate 

sustainability into their core values and reflect this authentically in digital advertising. Providing 

clear information, third-party certifications, and consistent messaging can reduce skepticism and 

enhance trust. Digital platforms also allow two-way communication, enabling brands to address 

consumer concerns and reinforce transparency. 

Overall, the discussion confirms that sustainability-focused digital advertising can positively 

influence consumer awareness, trust, and purchase intention when implemented ethically and 

strategically. The study contributes to sustainable marketing literature by emphasizing the need 

for credible and consumer-centric digital advertising practices to support sustainable 

consumption and long-term brand value. 

Conclusion 

The present study examined consumer responses to sustainability-focused digital advertising, 

with particular attention to awareness, trust, attitudes, skepticism, and behavioural intention. As 

sustainability becomes a central concern for consumers and organizations alike, digital 

advertising has emerged as a critical medium for communicating environmental and social 

responsibility. The findings of this study confirm that sustainability-focused digital advertising 

plays a meaningful role in shaping consumer perceptions and influencing decision-making, 

provided that such communication is credible, transparent, and ethically grounded. 
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One of the key conclusions of the study is that sustainability-focused digital advertising 

significantly enhances consumer awareness of environmental and social issues. Digital platforms 

enable organizations to communicate sustainability messages efficiently and creatively through 

visuals, storytelling, and interactive content. Consumers exposed to such advertising demonstrate 

higher recognition of sustainable products and practices, suggesting that digital advertising is an 

effective awareness-building tool in the context of sustainable consumption. 

The study also concludes that trust is the most critical determinant of positive consumer 

response. Sustainability messages perceived as authentic, informative, and consistent with brand 

actions generate favourable attitudes and stronger purchase intentions. Conversely, 

advertisements perceived as exaggerated or vague lead to skepticism and reduced trust. This 

finding reinforces the importance of credibility and transparency in sustainability communication 

and highlights the risks associated with greenwashing. 

Another important conclusion is that sustainability-focused digital advertising influences 

consumer behaviour indirectly through attitudes and trust. While awareness alone does not 

guarantee behavioural change, positive attitudes toward sustainability messages and confidence 

in brand credibility significantly increase the likelihood of purchase intention. This suggests that 

sustainability communication must move beyond symbolic claims and demonstrate tangible 

commitment to responsible practices. 

The study further highlights the role of emotional appeal and storytelling in enhancing 

engagement with sustainability-focused advertisements. Visual narratives and relatable messages 

make sustainability concepts more accessible and memorable. However, emotional appeal must 

be supported by factual accuracy and evidence to avoid consumer skepticism. Ethical 

communication practices are therefore essential for long-term effectiveness. 

From a managerial perspective, the study suggests that organizations should integrate 

sustainability into their core strategies rather than treating it as a promotional tactic. Digital 

advertising should reflect genuine sustainability initiatives and provide clear, verifiable 

information. The interactive nature of digital platforms also offers opportunities for dialogue and 

transparency, allowing brands to build stronger relationships with consumers. 

Although the study is limited by sample size and reliance on self-reported data, it offers valuable 

empirical insights into consumer responses to sustainability-focused digital advertising. Future 
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research may explore cross-cultural comparisons, longitudinal effects, and platform-specific 

differences in consumer response. Overall, the study concludes that sustainability-focused digital 

advertising can positively influence consumer awareness, trust, and behaviour when 

implemented ethically and strategically, thereby supporting sustainable marketing and 

responsible consumption. 
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