
Conference Proceedings International Conference on Sustainable Development Goals- Challenges, Issues 

& Practices by TMIMT- College of Management, Teerthanker Mahaveer University, Moradabad 24th & 

25th April 2026. TMIMT International Journal (ISSN: 2348-988X) 

 

 

1 ICSDG-CIP-2026 24th – 25th April 2026 

The Role of Social Media Campaigns in Promoting SDG 3: Good Health and 

Well-being 

Monu Kumar Gautam 

BBA Student 

Teerthanker Mahaveer Institute of Management & Technology 

Teerthanker Mahaveer University 

Moradabad Uttar Pradesh (244001) 

Abstract  

Sustainable Development Goal 3 (SDG 3) aims to ensure healthy lives and promote well-being 

for all at all ages. Achieving this goal requires not only strong healthcare systems and policy 

interventions but also widespread public awareness, behavioural change, and community 

engagement. In the digital era, social media has emerged as a powerful communication platform 

capable of reaching diverse populations quickly and interactively. Social media campaigns are 

increasingly being used by governments, healthcare organizations, non-governmental 

organizations, and public health institutions to promote health awareness, preventive care, and 

healthy lifestyles. This study examines the role of social media campaigns in promoting SDG 3: 

Good Health and Well-being. 

Social media platforms enable the dissemination of health information related to disease 

prevention, mental health awareness, nutrition, physical activity, and public health emergencies. 

Through visual content, storytelling, hashtags, and influencer partnerships, social media 

campaigns can simplify complex health information and make it accessible to a wide audience. 

The interactive nature of social media also encourages dialogue, peer support, and community 

participation, which are essential for sustaining health-related behavioural change. 

This study adopts a conceptual and analytical approach supported by existing literature on digital 

health communication, social media marketing, and sustainable development. The analysis 

highlights how social media campaigns enhance health awareness, reduce stigma associated with 

mental health issues, and encourage preventive health behaviours. Campaigns related to 
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vaccination drives, fitness promotion, mental well-being, and hygiene practices demonstrate the 

effectiveness of social media in influencing public attitudes and actions. 

However, the study also acknowledges challenges such as misinformation, digital inequality, and 

information overload. The rapid spread of unverified health information on social media can 

undermine public trust and pose risks to health outcomes. Therefore, ethical communication, 

credibility, and evidence-based messaging are critical for effective health promotion through 

social media. 

The study contributes to sustainability and public health literature by emphasizing social media 

campaigns as strategic tools for achieving SDG 3. It provides insights for policymakers, health 

communicators, and organizations on leveraging social media responsibly to promote good 

health and well-being. Overall, the study concludes that social media campaigns, when designed 

ethically and strategically, play a significant role in advancing SDG 3 and strengthening public 

health outcomes. 

Keywords: Social media campaigns, Sustainable Development Goal 3, good health and well-

being, digital health communication, public health promotion, mental health awareness, 

preventive healthcare 

Introduction 

Health and well-being are fundamental components of sustainable development, as healthy 

populations contribute to social stability, economic productivity, and overall quality of life. 

Recognizing the importance of health, the United Nations introduced Sustainable Development 

Goal 3 (SDG 3) to ensure healthy lives and promote well-being for all. SDG 3 encompasses a 

wide range of health objectives, including reducing mortality rates, combating communicable 

and non-communicable diseases, promoting mental health, and improving access to healthcare 

services. 

Despite significant advancements in medical science and healthcare infrastructure, many health 

challenges persist due to lack of awareness, misinformation, unhealthy lifestyles, and limited 

access to health education. Behavioural factors play a crucial role in determining health 
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outcomes, making communication and awareness strategies essential for achieving SDG 3. In 

this context, digital technologies have transformed how health information is created, shared, and 

consumed. 

Social media platforms have become central to daily communication, especially among youth 

and urban populations. Platforms such as social networking sites, video-sharing applications, and 

microblogging services enable rapid dissemination of information and foster interactive 

engagement. Social media campaigns leverage these platforms to promote health awareness, 

encourage preventive behaviours, and mobilize communities around public health initiatives. 

Social media campaigns differ from traditional health communication by offering real-time 

interaction, user-generated content, and peer-to-peer influence. Health messages delivered 

through engaging visuals, short videos, and relatable narratives are more likely to capture 

attention and influence attitudes. Campaigns focusing on fitness, nutrition, mental health, 

vaccination, and hygiene have demonstrated the ability of social media to shape health behaviour 

positively. 

However, the growing influence of social media in health communication also presents 

challenges. The spread of misinformation, varying levels of digital literacy, and unequal access 

to digital platforms can limit the effectiveness of health campaigns. Therefore, understanding the 

role of social media campaigns in promoting SDG 3 is essential for designing effective and 

responsible health communication strategies. 

This study aims to examine the role of social media campaigns in promoting good health and 

well-being by analyzing their impact on awareness, attitudes, and behavioural intentions. The 

research contributes to public health and sustainability literature by highlighting social media as 

a key enabler of SDG 3. 

Literature Review 

The literature on public health and sustainable development emphasizes the importance of 

awareness, education, and behavioural change in achieving health-related goals. Scholars argue 

that health promotion requires effective communication strategies that inform, motivate, and 
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empower individuals to adopt healthier lifestyles. SDG 3 aligns with this perspective by focusing 

on prevention, mental well-being, and equitable access to health information. 

Research on digital health communication highlights the growing role of online platforms in 

disseminating health information. Social media, in particular, has gained attention as a tool for 

public health promotion due to its wide reach and interactive nature. Studies suggest that social 

media campaigns can increase awareness of health issues, reduce stigma, and encourage 

community engagement. 

Several studies examine the effectiveness of social media campaigns in specific health domains 

such as mental health awareness, vaccination promotion, and physical fitness. Visual storytelling 

and influencer involvement are found to enhance message credibility and engagement. Peer 

interaction and social support within online communities also contribute to positive health 

outcomes. 

However, the literature also identifies challenges associated with social media health 

communication. Misinformation and unverified content can spread rapidly, undermining public 

trust and leading to harmful behaviours. Scholars emphasize the importance of evidence-based 

messaging, source credibility, and ethical responsibility in health campaigns. 

Research also highlights digital inequality as a barrier to inclusive health promotion. Not all 

populations have equal access to digital platforms or possess the same level of digital literacy. 

This can limit the reach and effectiveness of social media campaigns, particularly among 

marginalized groups. 

Despite growing interest in digital health communication, limited studies explicitly link social 

media campaigns to SDG 3 outcomes. Much of the existing literature focuses on individual 

health campaigns rather than their contribution to broader sustainable development objectives. 

This study addresses this gap by examining social media campaigns as strategic tools for 

promoting SDG 3 and advancing good health and well-being at a societal level 

Research Gap 
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The existing literature on public health communication and sustainable development recognizes 

awareness creation and behavioural change as critical components for achieving Sustainable 

Development Goal 3 (SDG 3). Numerous studies explore the use of digital platforms in health 

promotion, particularly focusing on social media as a tool for information dissemination and 

community engagement. However, despite the growing relevance of social media campaigns in 

health communication, several notable research gaps persist. 

First, much of the existing research examines social media health campaigns in isolation, 

focusing on specific issues such as mental health awareness, vaccination promotion, or fitness 

initiatives. There is limited research that systematically links social media campaigns to SDG 

3 as an integrated sustainable development objective, rather than treating health campaigns as 

standalone interventions. 

Second, many studies adopt qualitative or conceptual approaches, resulting in a lack of 

empirical evidence that measures the effectiveness of social media campaigns in improving 

awareness, attitudes, and behavioural intentions related to overall health and well-being. 

Quantitative assessments that evaluate campaign impact across diverse health dimensions remain 

limited. 

Third, existing research often prioritizes message reach and engagement metrics such as likes, 

shares, and views, while insufficiently examining how these campaigns translate into 

meaningful health awareness and behaviour change. The relationship between engagement 

and actual health-related outcomes remains underexplored. 

Additionally, challenges such as misinformation, trust in digital health content, and unequal 

access to social media platforms are frequently discussed theoretically but lack empirical 

validation. This study addresses these gaps by empirically examining the role of social media 

campaigns in promoting SDG 3, focusing on awareness, engagement, and perceived influence on 

health behaviour. 

Research Methodology 
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The present study adopts a systematic research methodology to examine the role of social media 

campaigns in promoting Sustainable Development Goal 3: Good Health and Well-being. A 

descriptive and analytical research design is employed to assess awareness levels and 

behavioural influence of health-related social media campaigns. 

A quantitative research approach is used to ensure objectivity and reliability. The target 

population consists of individuals who actively use social media platforms and are exposed to 

health-related digital content. A sample size of 300 respondents was selected using the 

convenience sampling technique, considering accessibility and time constraints. The 

respondents included students, working professionals, and general social media users from 

different age groups. 

Primary data were collected using a structured questionnaire administered online. The 

questionnaire comprised two sections. The first section gathered demographic information such 

as age, gender, education level, and frequency of social media usage. The second section 

included perception-based statements related to exposure to social media health campaigns, 

awareness of health issues aligned with SDG 3, trust in online health information, and influence 

on health-related attitudes and intentions. 

A five-point Likert scale, ranging from “Strongly Disagree” to “Strongly Agree,” was used to 

measure responses. The independent variable of the study is social media campaigns, measured 

through frequency of exposure, content clarity, credibility, and engagement level. The dependent 

variables include health awareness, perceived behavioural influence, and engagement with 

healthy practices. 

Data analysis involved descriptive statistics to summarize respondent characteristics and 

general trends, correlation analysis to examine relationships between social media campaigns 

and health awareness, and regression analysis to assess the impact of social media campaigns on 

health-related behavioural intentions. Ethical considerations such as informed consent, 

anonymity, voluntary participation, and confidentiality were strictly maintained. 
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Data Analysis and Results 

The data collected from 300 respondents were analyzed using descriptive and inferential 

statistical techniques to evaluate the effectiveness of social media campaigns in promoting SDG 

3. The analysis aimed to understand exposure patterns, awareness levels, and perceived influence 

on health-related behaviour. 

Descriptive statistics revealed that a majority of respondents actively engage with social media 

platforms on a daily basis and frequently encounter health-related content. Campaigns focusing 

on fitness, mental well-being, disease prevention, and healthy lifestyles were among the most 

commonly recalled. The mean scores for awareness-related statements were above the neutral 

level, indicating a moderate to high level of health awareness among respondents exposed to 

social media campaigns. 

Correlation analysis was conducted to examine the relationship between exposure to social 

media health campaigns and awareness of health and well-being issues. The results showed a 

positive and statistically significant correlation, suggesting that increased exposure to health-

focused social media campaigns is associated with higher levels of health awareness. 

Respondents who frequently engaged with campaign content demonstrated better understanding 

of preventive health measures and well-being practices. 

Further analysis revealed a positive relationship between awareness and perceived behavioural 

influence. Respondents with higher awareness levels reported greater willingness to adopt 

healthy behaviours such as regular physical activity, balanced nutrition, and mental health self-

care. This indicates that social media campaigns contribute not only to knowledge dissemination 

but also to motivational influence. 

Regression analysis was employed to assess the predictive effect of social media campaigns on 

health-related behavioural intentions. The results confirmed that social media campaigns 

significantly predict behavioural intention related to health and well-being. Content credibility 

and clarity emerged as the strongest predictors, highlighting the importance of trustworthy and 

well-designed health communication. 
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The analysis also indicated that engagement level moderates campaign effectiveness. 

Respondents who actively interacted with health content through likes, shares, or comments 

exhibited higher awareness and behavioural intention than passive viewers. Overall, the results 

confirm that social media campaigns are effective tools for promoting SDG 3 when messages are 

credible, engaging, and consistent. 

Findings and Discussion 

The findings of the study highlight the important role of social media campaigns in promoting 

good health and well-being in alignment with SDG 3. One of the key findings is that social 

media campaigns significantly enhance health awareness among users. Regular exposure to 

health-related content improves understanding of preventive healthcare, mental well-being, and 

healthy lifestyle practices. 

The study also finds that social media’s interactive nature strengthens engagement and learning. 

Campaigns that encourage discussion, sharing, and peer interaction foster a sense of community 

and collective responsibility toward health. This supports existing literature emphasizing the role 

of social interaction in sustaining health behaviour change. 

Another important finding is the influence of message credibility. Respondents reported higher 

trust and engagement when health campaigns were perceived as accurate and reliable. This 

underscores the need for evidence-based communication and credible sources in social media 

health campaigns. The discussion also highlights the risk of misinformation, which can 

undermine public trust and reduce campaign effectiveness. 

The study further finds that awareness gained through social media campaigns positively 

influences behavioural intention. Users exposed to consistent and engaging health campaigns 

expressed greater motivation to adopt healthy habits. This indicates that social media campaigns 

can serve as catalysts for positive health behaviour when strategically designed. 

However, the discussion also acknowledges challenges such as information overload and 

unequal access to digital platforms. Not all users may benefit equally from social media 
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campaigns due to varying levels of digital literacy and access. Therefore, inclusive and targeted 

communication strategies are essential. 

From a practical perspective, the findings suggest that public health organizations and 

policymakers should integrate social media campaigns into broader health promotion strategies. 

Ethical communication, credibility, and audience-specific content can enhance the contribution 

of social media campaigns to SDG 3. Overall, the discussion confirms that social media 

campaigns, when responsibly implemented, are powerful tools for advancing good health and 

well-being. 

Conclusion 

The present study examined the role of social media campaigns in promoting Sustainable 

Development Goal 3 (SDG 3), which focuses on ensuring good health and well-being for all. In 

the contemporary digital environment, social media has become an integral part of everyday life 

and a powerful medium for information dissemination, interaction, and influence. The findings 

of this study demonstrate that social media campaigns play a significant role in enhancing health 

awareness, shaping attitudes, and encouraging positive health-related behavioural intentions 

among users. 

The study concludes that social media campaigns are effective tools for disseminating health 

information due to their wide reach, interactive nature, and ability to present content in engaging 

formats. Campaigns related to preventive healthcare, physical fitness, mental health awareness, 

hygiene practices, and disease prevention were found to increase users’ understanding of health 

issues aligned with SDG 3. Visual content, storytelling, and simplified health messages help 

overcome barriers associated with traditional health communication methods. 

Another important conclusion is that social media campaigns facilitate community engagement 

and peer influence, which are essential for sustaining health behaviour change. Interactive 

features such as comments, shares, and discussions allow users to exchange experiences, offer 

support, and reinforce healthy norms. This collective engagement strengthens the impact of 

health campaigns and contributes to long-term well-being outcomes. 



Conference Proceedings International Conference on Sustainable Development Goals- Challenges, Issues 

& Practices by TMIMT- College of Management, Teerthanker Mahaveer University, Moradabad 24th & 

25th April 2026. TMIMT International Journal (ISSN: 2348-988X) 

 

 

10 ICSDG-CIP-2026 24th – 25th April 2026 

The study also highlights the importance of credibility and trust in social media health 

communication. Campaigns perceived as accurate, transparent, and evidence-based were more 

effective in influencing awareness and behavioural intention. Conversely, misinformation and 

lack of source credibility can undermine trust and negatively affect health outcomes. This 

underscores the need for ethical communication practices and responsible content creation in 

social media health campaigns. 

While social media campaigns offer significant opportunities for promoting SDG 3, the study 

acknowledges several challenges. Information overload, digital inequality, and varying levels of 

digital literacy can limit the effectiveness and inclusiveness of social media-based health 

promotion. Therefore, campaigns must be designed with clear messaging, audience 

segmentation, and accessibility in mind to ensure broad and equitable impact. 

From a policy and managerial perspective, the study suggests that public health authorities, 

healthcare organizations, and non-governmental organizations should integrate social media 

campaigns into comprehensive health promotion strategies. Collaboration with credible 

institutions, use of data-driven insights, and continuous monitoring can enhance campaign 

effectiveness. Despite limitations related to sampling technique and scope, the study provides 

valuable empirical insights into the contribution of social media campaigns to SDG 3. 

Overall, the study concludes that social media campaigns, when strategically planned, ethically 

communicated, and inclusively designed, are powerful tools for promoting good health and well-

being. They play a vital role in advancing SDG 3 by fostering awareness, engagement, and 

positive health behaviours, thereby supporting sustainable public health outcomes 
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