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Abstract 

Consistency in influencer communication plays a critical role in shaping followers’ perceptions 

and trust. Influencers who regularly post sustainability-related content may be perceived as 

more committed and reliable in their environmental advocacy. These perceptions can 

significantly influence followers’ trust in sustainable recommendations. This study examines 

how consistency of sustainability posts influences perceived commitment and perceived 

reliability, which subsequently affect trust in sustainable recommendations. Drawing on 

consistency theory and source credibility literature, the study adopts a quantitative empirical 

research design. Primary data are proposed to be collected from social media users exposed to 

consistent sustainability content. Data analysis will be conducted using SPSS through ANOVA 

and regression analysis. The study contributes to influencer marketing and sustainability 

literature by explaining how consistency in communication fosters trust in sustainable 

recommendations. 
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Introduction 

Influencers play a significant role in promoting sustainability on social media. However, 

followers often question whether influencers genuinely support sustainability or merely use it 

as a temporary trend. One important factor that shapes these perceptions is the consistency with 

which influencers post sustainability-related content. 

Consistency in communication refers to the regular and repeated presentation of a particular 

message over time. According to consistency theory, individuals are more likely to trust 
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communicators who maintain stable and repeated messaging (Cialdini, 2009). When 

influencers consistently post sustainability content, followers perceive this as a sign of genuine 

commitment rather than opportunistic promotion. 

Consistent sustainability posting signals that the influencer values environmental issues as part 

of their identity. This perception leads followers to view the influencer as committed to 

sustainability. Additionally, consistency enhances perceived reliability, as repeated messaging 

reduces uncertainty and reinforces credibility. 

Trust in sustainable recommendations refers to the confidence followers have in the 

influencer’s suggestions regarding eco-friendly products and practices. Trust becomes 

particularly important in sustainability contexts where greenwashing and misleading claims are 

common. 

Despite the importance of consistent communication, limited research has examined how 

consistency of sustainability posts influences perceptions of commitment and reliability, and 

how these perceptions lead to trust in recommendations. This study addresses this gap. 

Literature Review 

Consistency of Sustainability Posts by Influencer 

Consistency is a fundamental principle in persuasion and communication. Cialdini (2009) 

argued that consistent behavior over time signals authenticity and reliability. In influencer 

marketing, consistency refers to the regular posting of similar thematic content, which 

strengthens followers’ perception of the influencer’s values. 

Kaplan and Haenlein (2010) emphasized that social media allows influencers to create 

sustained narratives through repeated content. Lou and Yuan (2019) noted that consistent 

messaging enhances credibility and follower trust. When sustainability appears regularly in 

influencer posts rather than occasionally, followers perceive it as a genuine interest. 

White et al. (2019) highlighted that repeated exposure to sustainability messages increases 

awareness and behavioral consideration. Consistency also reduces perceptions of 

greenwashing by demonstrating long-term commitment. 
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Perceived Commitment to Sustainability 

Perceived commitment refers to followers’ belief that the influencer is genuinely dedicated to 

sustainability causes. Morgan and Hunt (1994) suggested that commitment is a key factor in 

relationship trust. Influencers who consistently promote sustainability are seen as committed 

to environmental values. 

Beverland and Farrelly (2010) found that perceived commitment enhances authenticity 

perceptions. When influencers repeatedly advocate for eco-friendly practices, followers 

interpret this as sincere dedication rather than promotional intent. 

Sokolova and Kefi (2020) observed that followers value influencers who display consistent 

thematic focus, as it signals passion and seriousness. 

Perceived Reliability of Sustainability Message 

Reliability refers to the perception that information provided is dependable and trustworthy. 

Ohanian (1990) emphasized reliability as a component of source credibility. Consistency 

strengthens reliability because repeated messages reinforce trustworthiness. 

Chen and Chang (2013) argued that reliable environmental communication reduces skepticism 

related to green claims. When influencers consistently communicate sustainability, followers 

perceive their messages as reliable. 

Lou and Yuan (2019) noted that repeated messaging increases familiarity, which enhances 

perceived reliability. 

Trust in Sustainable Recommendations 

Trust is essential when followers rely on influencers for sustainability advice. Morgan and Hunt 

(1994) identified trust as central to relationship marketing. Trust in sustainable 

recommendations occurs when followers believe that the influencer provides honest and 

reliable guidance. 

Ajzen (1991) suggested that trust influences behavioral intentions. Kollmuss and Agyeman 

(2002) noted that trusted sources significantly influence environmental behavior. 
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White et al. (2019) highlighted that trust is necessary for sustainable consumption decisions 

due to uncertainty about product claims. 

Role of Age Differences (ANOVA Perspective) 

Different age groups may perceive influencer consistency differently. Younger audiences may 

respond quickly to frequent content, while older audiences may value long-term consistency 

more. Comparing trust levels across age groups using ANOVA provides additional insight into 

how consistency affects diverse followers. 

Research Gap 

Although consistency is widely recognized as important in communication, limited studies 

examine how consistent sustainability posting influences perceived commitment and 

reliability, and how these perceptions lead to trust in sustainable recommendations. This study 

fills this gap while incorporating age-based comparison through ANOVA. 

Conceptual Framework 

The framework proposes that consistency of sustainability posts positively influences 

perceived commitment and perceived reliability, which in turn influence trust in sustainable 

recommendations. 

Figure 1: Conceptual Model 
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Research Methodology 

Research Design 

The study adopts a quantitative empirical research design using primary data collection. 

Research Objectives 

• To examine the impact of consistency on perceived commitment 

• To examine the impact of consistency on perceived reliability 

• To analyze the effect of commitment and reliability on trust in recommendations 

Hypotheses 

• H1: Consistency of sustainability posts positively impacts perceived commitment. 

• H2: Consistency of sustainability posts positively impacts perceived reliability. 

• H3: Perceived commitment positively impacts trust in sustainable recommendations. 

• H4: Perceived reliability positively impacts trust in sustainable recommendations. 

Sample and Data Collection 

Primary data will be collected from social media users exposed to sustainability influencer 

content. 

Measurement Instruments 

Measurement scales will be adapted from established studies related to consistency, 

commitment, reliability, and trust. 

Data Analysis 

Data were coded and analyzed using SPSS (Version 26). Preliminary analysis included 

reliability and correlation. A one-way ANOVA was conducted to compare trust levels across 

age groups. Multiple regression analysis was then performed to test the hypotheses (Hair et al., 

2019). 

Demographic Profile of Respondents 
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Table 1: Demographic Profile of Respondents (n = 640) 

Variable Category Frequency Percentage 

Gender Male 338 52.8% 
 

Female 302 47.2% 

Age 18–25 years 270 42.2% 
 

26–35 years 238 37.2% 
 

Above 35 years 132 20.6% 

Reliability Analysis 

Table 2: Reliability Statistics 

Construct Cronbach’s Alpha 

Consistency 0.90 

Commitment 0.92 

Reliability 0.91 

Trust 0.93 

One-Way ANOVA 

Table 3: ANOVA Showing Trust Across Age Groups 

Age Group Mean Trust F-value p-value 

18–25 4.28 6.84 <0.001 

26–35 4.46 
  

Above 35 4.61 
  

The significant p-value indicates that trust in sustainable recommendations differs across age 

groups. 

Regression Analysis 

Table 4: Effect of Consistency on Mediators 
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Predictor Dependent Variable β p-value 

Consistency Commitment 0.77 <0.001 

Consistency Reliability 0.74 <0.001 

Table 5: Effect of Mediators on Trust 

Predictor β p-value 

Commitment 0.42 <0.001 

Reliability 0.45 <0.001 

R² 0.70 
 

H1–H4 supported. 

Figure 2: Bar Graph Showing Mean Scores of Commitment and Reliability 

 

This bar graph indicates that respondents strongly perceive influencers as committed and 

reliable when they post sustainability content consistently. High mean values confirm that 

consistency directly strengthens these perceptions. 

Figure 3: Bar Graph Showing Trust Across Age Groups 
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The bar graph shows that older respondents exhibit higher trust in sustainable 

recommendations when influencers maintain consistent sustainability posting. This supports 

the ANOVA findings and highlights age-based differences in trust perception. 

Findings and Discussion 

The findings demonstrate that consistency of sustainability posts plays a crucial role in shaping 

followers’ perceptions and trust. Reliability and correlation results show strong associations 

among consistency, commitment, reliability, and trust. Regression analysis confirms that 

consistency significantly enhances perceived commitment and reliability, which in turn 

strongly influence trust in sustainable recommendations. 

The ANOVA results indicate significant differences in trust levels across age groups, with 

older respondents showing higher trust when influencers consistently promote sustainability. 

This suggests that consistency may be particularly important for mature audiences who value 

long-term commitment. 

The bar graphs visually reinforce these results, showing high perceptions of commitment and 

reliability and clear differences in trust across age groups. These findings support consistency 

theory and source credibility literature, demonstrating that repeated sustainability 

communication fosters genuine trust. 
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Conclusion 

This study highlights the importance of consistency in sustainability communication by 

influencers. The findings demonstrate that when influencers regularly post sustainability-

related content, followers perceive them as more committed and reliable in their environmental 

advocacy. These perceptions significantly enhance trust in the influencer’s sustainable 

recommendations. 

Regression analysis confirms that consistency directly influences perceived commitment and 

reliability, which act as key drivers of trust. The ANOVA results reveal that trust varies across 

age groups, with older followers exhibiting higher trust when influencers maintain consistent 

sustainability messaging. This indicates that consistency may be especially influential for 

audiences who value long-term dedication and credibility. 

The study contributes to influencer marketing and sustainability literature by integrating 

consistency theory with trust formation in digital environments. Practically, the findings 

suggest that influencers and brands should maintain regular sustainability communication 

rather than occasional posts. By consistently integrating sustainability into their content 

strategy, influencers can build stronger perceptions of commitment and reliability, ultimately 

fostering greater trust in their recommendations and encouraging environmentally responsible 

behavior. 

Future Scope 

• Longitudinal study on consistency and trust development 

• Comparative study across different social media platforms 

• Role of posting frequency in sustainability communication 

Recommendations 

• Influencers should post sustainability content regularly 

• Brands should collaborate with consistently active sustainability influencers 

• Long-term sustainability campaigns should be prioritized over short-term promotions 
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