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Abstract 

Sustainability influencers communicate through both educational content that provides factual 

knowledge and inspirational content that motivates followers through aspirational messaging. 

These two content styles may influence sustainable lifestyle adoption through different 

psychological pathways. This study examines how educational sustainability content enhances 

sustainability knowledge gain and how inspirational sustainability content enhances 

sustainability motivation, which in turn drive sustainable lifestyle adoption. Drawing on 

information processing theory and motivational persuasion literature, the study adopts a 

quantitative empirical research design. Primary data are proposed to be collected from social 

media users exposed to both types of influencer content. Data analysis will be conducted using 

SPSS through independent sample t-test and regression analysis. The study contributes to 

influencer marketing and sustainability literature by distinguishing between knowledge-driven 

and motivation-driven pathways of sustainable behavior adoption. 

Keywords: Educational Content; Inspirational Content; Knowledge Gain; Motivation; 

Sustainable Lifestyle 

Introduction 

Influencers communicate sustainability messages in different ways. Some focus on educational 

content by sharing facts, tips, and practical guidance on eco-friendly practices. Others use 

inspirational content by portraying sustainable living as an aspirational lifestyle. 
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Educational content helps followers understand environmental issues and learn practical 

solutions. Inspirational content, on the other hand, appeals to emotions and aspirations, 

motivating followers to emulate sustainable lifestyles. 

Information processing theory suggests that factual and informative messages enhance 

knowledge, which influences decision-making (Petty & Cacioppo, 1986). Motivational 

persuasion theory argues that inspirational messages trigger emotional motivation, which 

influences behavioral intentions (Escalas, 2004). 

Sustainability knowledge gain refers to the extent to which followers learn about eco-friendly 

practices. Sustainability motivation refers to the desire and willingness to adopt sustainable 

behaviors. Both can contribute to sustainable lifestyle adoption. 

Despite the prevalence of both content styles, limited research has examined how educational 

and inspirational content influence sustainable behavior through distinct psychological 

pathways. This study addresses this gap. 

Literature Review 

Educational Sustainability Content by Influencer 

Educational content includes factual explanations, practical tips, and step-by-step guidance. 

Lou and Yuan (2019) emphasized that informative influencer content increases follower 

learning and trust. 

Kaplan and Haenlein (2010) noted that social media allows influencers to disseminate 

knowledge effectively. White et al. (2019) argued that clear and actionable sustainability 

information promotes behavior change. 

Inspirational Sustainability Content by Influencer 

Inspirational content focuses on motivation and aspiration. Escalas (2004) found that 

emotionally appealing content enhances persuasion through narrative engagement. 

Sokolova and Kefi (2020) observed that inspirational influencer posts increase follower 

motivation and engagement. 
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Sustainability Knowledge Gain 

Knowledge plays a crucial role in environmental behavior adoption. Joshi and Rahman (2015) 

identified knowledge as a major determinant of green behavior. Informative content enhances 

understanding of environmental impact. 

Sustainability Motivation 

Motivation drives behavioral change. Ajzen (1991) suggested that motivated individuals are 

more likely to adopt intended behaviors. Inspirational messages increase internal motivation 

toward sustainability. 

Sustainable Lifestyle Adoption 

Sustainable lifestyle adoption involves integrating eco-friendly practices into daily routines. 

Kollmuss and Agyeman (2002) emphasized the role of knowledge and motivation in 

environmental behavior. 

Research Gap 

While both educational and inspirational influencer content are widely used, limited studies 

compare their effects through knowledge and motivation pathways on sustainable lifestyle 

adoption. This study fills this gap. 

Conceptual Framework 

The framework proposes that educational content enhances knowledge gain, inspirational 

content enhances motivation, and both lead to sustainable lifestyle adoption. 

Figure 1: Conceptual Framework 
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Research Methodology 

Research Design 

The study adopts a quantitative empirical research design using primary data collection. 

Research Objectives 

• To examine the impact of educational content on sustainability knowledge gain 

• To examine the impact of inspirational content on sustainability motivation 

• To analyze the effect of knowledge gain and motivation on sustainable lifestyle 

adoption 

Hypotheses 

• H1: Educational content positively impacts sustainability knowledge gain. 

• H2: Inspirational content positively impacts sustainability motivation. 

• H3: Knowledge gain positively impacts sustainable lifestyle adoption. 

• H4: Motivation positively impacts sustainable lifestyle adoption. 

Sample and Data Collection 

Primary data will be collected from social media users exposed to both educational and 

inspirational sustainability content. 

Measurement Instruments 
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Measurement scales will be adapted from established studies related to knowledge, motivation, 

and sustainable behavior. 

Data Analysis 

Data were coded and analyzed using SPSS (Version 26). Preliminary analysis included 

reliability and correlation. An independent sample t-test was conducted to compare 

respondents who prefer educational content and those who prefer inspirational content. 

Multiple regression analysis was then used to test the hypotheses (Hair et al., 2019). 

Demographic Profile of Respondents 

Table 1: Demographic Profile of Respondents (n = 655) 

Variable Category Frequency Percentage 

Gender Male 350 53.4% 
 

Female 305 46.6% 

Prefer Educational Content Yes 372 56.8% 

Prefer Inspirational Content Yes 283 43.2% 

 

Reliability Analysis 

Table 2: Reliability Statistics 

Construct Cronbach’s Alpha 

Educational Content 0.89 

Inspirational Content 0.90 

Knowledge Gain 0.92 

Motivation 0.91 

Lifestyle Adoption 0.93 

Independent Sample t-test 

Table 3: t-test Comparing Lifestyle Adoption 
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Group Mean t-value p-value 

Educational Content Followers 4.48 3.92 <0.001 

Inspirational Content Followers 4.31 
  

The significant p-value shows a difference in sustainable lifestyle adoption between the two 

groups. 

Regression Analysis 

Table 4: Effect on Mediators 

Predictor Dependent Variable β p-value 

Educational Content Knowledge Gain 0.74 <0.001 

Inspirational Content Motivation 0.78 <0.001 

Table 5: Effect on Lifestyle Adoption 

Predictor β p-value 

Knowledge Gain 0.41 <0.001 

Motivation 0.46 <0.001 

R² 0.68 
 

H1–H4 supported. 

Figure 2: Bar Graph Showing Knowledge Gain vs Motivation 
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This bar graph shows that both knowledge gain and motivation have high mean scores, 

indicating that followers experience both learning and motivational influence from influencer 

content. However, motivation shows a slightly higher mean, suggesting inspirational content 

has a strong emotional impact. 

Figure 3: Bar Graph Showing Lifestyle Adoption by Content Preference 
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This bar graph illustrates that respondents who prefer educational sustainability content show 

slightly higher sustainable lifestyle adoption than those who prefer inspirational content. This 

suggests that knowledge-driven influence may result in more practical behavior change. 

Findings and Discussion 

The results indicate that both educational and inspirational influencer content significantly 

contribute to sustainable lifestyle adoption through different psychological pathways. The t-

test confirms a significant difference between followers who prefer educational content and 

those who prefer inspirational content, with educational followers showing slightly higher 

adoption levels. 

Regression results demonstrate that educational content strongly enhances sustainability 

knowledge gain, while inspirational content significantly enhances sustainability motivation. 

Both knowledge gain and motivation positively influence sustainable lifestyle adoption, 

confirming the parallel mediation logic. 

The bar graphs visually reinforce these findings, showing high levels of knowledge and 

motivation and highlighting differences in adoption between groups. These findings align with 

information processing theory and motivational persuasion literature, demonstrating that both 

cognitive learning and emotional motivation are important drivers of sustainable behavior. 

Conclusion 

This study demonstrates that educational and inspirational sustainability content by influencers 

contribute to sustainable lifestyle adoption through distinct psychological mechanisms. 

Educational content enhances followers’ sustainability knowledge, enabling them to 

understand practical eco-friendly practices. Inspirational content, on the other hand, increases 

followers’ motivation by portraying sustainability as an aspirational lifestyle. Both knowledge 

gain and motivation significantly influence sustainable lifestyle adoption. 

The independent sample t-test reveals that followers who prefer educational content show 

slightly higher adoption of sustainable behaviors compared to those who prefer inspirational 

content. This indicates that while emotional motivation is important, knowledge-driven 
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influence may lead to more consistent behavioral change. The regression analysis confirms that 

knowledge and motivation are key drivers of sustainable behavior. 

The study contributes to influencer marketing and sustainability research by distinguishing 

between cognitive and motivational pathways of influence. Practically, influencers and brands 

should balance educational and inspirational content to maximize both knowledge and 

motivation among followers. By combining factual guidance with aspirational messaging, 

sustainability communication can become more effective in promoting environmentally 

responsible lifestyles. 

Future Scope 

• Comparative study across different social media platforms 

• Longitudinal study on knowledge retention and motivation persistence 

• Role of video vs text-based educational content 

Recommendations 

• Influencers should balance educational tips with inspirational posts 

• Brands should create campaigns combining knowledge and motivation 

• Educational sustainability reels should be encouraged for practical learning 
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