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Abstract 

Sustainability has emerged as a central concern for governments, businesses, and consumers 

worldwide due to escalating environmental challenges, climate change, and social inequalities. 

As consumers become more environmentally and socially conscious, organizations increasingly 

use social media platforms to communicate sustainability messages and influence responsible 

consumption behaviour. Social media enables organizations to reach large audiences, encourage 

interaction, and foster dialogue, making it a powerful medium for promoting sustainability 

initiatives. This study examines consumer engagement with sustainability messages on social 

media and analyzes how such engagement influences awareness, attitudes, and behavioral 

intentions. 

Consumer engagement on social media goes beyond passive information consumption and 

includes activities such as liking, sharing, commenting, and creating user-generated content. 

Engagement with sustainability messages reflects the extent to which consumers connect 

emotionally, cognitively, and behaviorally with sustainability-related content. This study 

investigates the factors influencing consumer engagement with sustainability messages, 

including message credibility, emotional appeal, relevance, and platform interactivity. 

The study adopts a quantitative research approach using primary data collected through a 

structured questionnaire administered to social media users. A sample of 250 respondents was 

selected to capture diverse demographic characteristics and social media usage patterns. The 

questionnaire measured variables such as exposure to sustainability messages, level of 

engagement, trust in sustainability communication, and intention to support sustainable brands. 

Statistical tools such as descriptive analysis, correlation analysis, and regression analysis were 

employed to analyze the data and test the proposed hypotheses. 
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The findings reveal that sustainability messages on social media significantly influence 

consumer engagement. Informative and transparent content generates higher engagement 

compared to purely promotional messages. Emotional storytelling, visual content, and 

authenticity were found to positively affect consumer interaction with sustainability posts. 

Furthermore, the study indicates that higher engagement levels are associated with increased 

awareness of sustainability issues and stronger intentions to support sustainable brands and 

practices. 

The study contributes to existing literature by providing empirical evidence on consumer 

engagement with sustainability communication in the digital context. From a managerial 

perspective, the findings highlight the importance of designing credible and interactive 

sustainability messages to foster meaningful consumer engagement. The study also supports 

broader sustainability objectives by demonstrating how social media can be leveraged to promote 

responsible consumption and contribute to sustainable development goals. Overall, the research 

underscores the growing significance of social media as a strategic tool for sustainability 

communication and consumer engagement in the digital age. 

Keywords: Consumer engagement, sustainability messages, social media marketing, sustainable 

consumption, digital communication, environmental awareness. 

Introduction 

The increasing urgency of environmental and social challenges has brought sustainability to the 

forefront of global discourse. Issues such as climate change, resource depletion, pollution, and 

social inequality have heightened consumer awareness and influenced purchasing behaviour. 

Consumers today are more conscious of the environmental and ethical implications of their 

choices, prompting businesses to integrate sustainability into their strategies and communication 

efforts. In this context, effective communication of sustainability initiatives plays a crucial role in 

shaping consumer perceptions and encouraging responsible behaviour. 

Social media has transformed the way organizations communicate with consumers by enabling 

real-time interaction, feedback, and content sharing. Platforms such as Facebook, Instagram, X 
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(Twitter), and LinkedIn allow organizations to disseminate sustainability messages to a broad 

audience while fostering two-way communication. Unlike traditional media, social media 

facilitates engagement through likes, comments, shares, and user-generated content, allowing 

consumers to actively participate in sustainability discussions. 

Consumer engagement with sustainability messages on social media reflects the level of 

involvement and connection consumers have with sustainability-related content. Engagement is a 

multidimensional construct encompassing cognitive, emotional, and behavioural responses. High 

engagement indicates that consumers not only notice sustainability messages but also interact 

with them, reflect on their meaning, and potentially change their attitudes or behaviours. As a 

result, understanding the drivers and outcomes of consumer engagement with sustainability 

messages has become increasingly important for organizations and policymakers. 

Despite the growing use of social media for sustainability communication, challenges remain. 

Consumers are often skeptical of sustainability claims due to concerns about greenwashing and 

misinformation. Additionally, the vast amount of content on social media can lead to information 

overload, reducing the effectiveness of sustainability messages. Therefore, it is essential to 

identify the factors that enhance engagement and trust in sustainability communication. 

This study aims to examine consumer engagement with sustainability messages on social media 

by analyzing how message characteristics and platform features influence engagement levels. By 

exploring the relationship between engagement, awareness, and behavioural intention, the study 

contributes to a deeper understanding of the role of social media in promoting sustainable 

consumption. The findings offer valuable insights for marketers, communication professionals, 

and policymakers seeking to design effective sustainability campaigns in the digital era. 

Literature Review 

Existing literature on sustainability communication emphasizes the importance of effective 

messaging in influencing consumer attitudes and behaviours. Sustainability messages aim to 

inform consumers about environmental and social issues, promote ethical consumption, and 
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encourage support for sustainable brands. Researchers suggest that communication strategies 

play a critical role in shaping consumer perceptions of corporate sustainability efforts. 

Consumer engagement has emerged as a key concept in digital marketing literature. Engagement 

is defined as the degree of interaction, involvement, and emotional connection consumers have 

with brand-related content. Studies indicate that higher engagement levels are associated with 

stronger brand relationships, trust, and loyalty. In the context of sustainability, engagement 

reflects consumers’ willingness to interact with and support sustainability initiatives. 

Several studies highlight the effectiveness of social media as a platform for sustainability 

communication. Visual content, storytelling, and interactive features are found to enhance 

engagement with sustainability messages. Emotional appeals, such as highlighting environmental 

consequences or social impact, are particularly effective in capturing consumer attention. 

Research also suggests that credibility and transparency significantly influence consumer 

responses to sustainability communication. 

However, the literature identifies challenges related to greenwashing, where misleading 

sustainability claims undermine consumer trust. Skepticism toward corporate sustainability 

messages can reduce engagement and weaken the impact of communication efforts. Scholars 

emphasize the need for authentic and evidence-based messaging to build trust and credibility. 

Despite extensive research on social media marketing and sustainability, limited empirical 

studies focus specifically on consumer engagement with sustainability messages. Many studies 

examine brand engagement in general without isolating sustainability-related content. 

Additionally, there is a lack of quantitative research linking engagement with behavioural 

outcomes such as sustainable purchase intention and advocacy. 

The present study addresses these gaps by empirically examining consumer engagement with 

sustainability messages on social media and analyzing its impact on awareness and behavioural 

intentions. By integrating insights from sustainability communication and digital marketing 

literature, the study provides a comprehensive understanding of engagement dynamics in the 

digital sustainability context. 
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Research Methodology 

The present study adopts a systematic and empirical research methodology to examine consumer 

engagement with sustainability messages on social media and its influence on awareness, 

attitudes, and behavioral intentions. The research methodology is designed to address the study 

objectives and test the proposed relationships between sustainability communication and 

consumer engagement. 

A descriptive and analytical research design is employed. The descriptive design helps in 

understanding consumers’ exposure to sustainability messages on social media and their 

engagement behaviour, while the analytical design facilitates examination of the relationships 

between key variables such as message credibility, engagement level, and behavioural intention. 

A quantitative research approach is adopted to ensure objectivity, reliability, and statistical 

validity of the findings. 

The target population of the study consists of active social media users who regularly access 

platforms such as Instagram, Facebook, X (Twitter), and LinkedIn. A sample size of 250 

respondents was selected using the convenience sampling technique, considering accessibility 

and time constraints. Respondents represented diverse demographic backgrounds in terms of age, 

gender, education, and occupation, ensuring reasonable representation of social media users. 

Primary data were collected through a structured questionnaire administered online. The 

questionnaire consisted of two sections. The first section included demographic information, 

while the second section contained perception-based statements related to sustainability 

messages, engagement behaviour, trust, and behavioural intention. A five-point Likert scale 

ranging from “Strongly Disagree” to “Strongly Agree” was used to measure respondents’ 

attitudes and perceptions. 

The independent variable of the study is sustainability messages on social media, measured 

through indicators such as content relevance, emotional appeal, credibility, and transparency. The 

dependent variables include consumer engagement, awareness, and behavioural intention toward 
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sustainable consumption. Control variables such as age, education, and frequency of social 

media usage were also considered. 

Data analysis was conducted using statistical tools. Descriptive statistics were used to summarize 

demographic characteristics and general response trends. Correlation analysis examined 

relationships between sustainability messages and consumer engagement. Regression analysis 

was applied to test the impact of engagement on awareness and behavioural intention. 

Ethical considerations were strictly followed. Participation was voluntary, informed consent was 

obtained, confidentiality was maintained, and no personal identification data were collected. 

Data Analysis  

The collected data from 250 respondents were analyzed using descriptive and inferential 

statistical techniques to examine consumer engagement with sustainability messages on social 

media. The analysis focused on identifying patterns of engagement and assessing the influence of 

sustainability communication on consumer awareness and behaviour. 

Descriptive statistics revealed that a majority of respondents frequently encounter sustainability-

related content on social media platforms. Visual posts, short videos, and storytelling-based 

content were reported as the most engaging formats. Respondents indicated higher interaction 

levels with posts that clearly explained environmental or social impact rather than purely 

promotional content. The mean scores for engagement-related variables were above the neutral 

level, indicating generally positive engagement with sustainability messages. 

Correlation analysis was conducted to examine the relationship between sustainability message 

characteristics and consumer engagement. The results showed a strong positive correlation 

between message credibility and engagement level, suggesting that trustworthy and transparent 

sustainability communication significantly enhances consumer interaction. Emotional appeal and 

relevance of the message were also positively correlated with engagement, indicating that 

consumers are more likely to engage with content that resonates with their personal values. 
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Further analysis revealed a positive relationship between consumer engagement and awareness 

of sustainability issues. Respondents who actively liked, shared, or commented on sustainability 

messages demonstrated higher levels of knowledge and concern regarding environmental and 

social issues. This indicates that engagement plays a mediating role between message exposure 

and awareness creation. 

Regression analysis was employed to test the predictive power of consumer engagement on 

behavioural intention. The results indicated that consumer engagement significantly predicts 

intention to support sustainable brands and adopt responsible consumption practices. The 

regression model showed satisfactory explanatory power, confirming that engagement is a strong 

determinant of behavioural outcomes. 

Control variables such as education level and frequency of social media usage showed moderate 

influence on engagement levels, suggesting that digital literacy enhances responsiveness to 

sustainability messages. Overall, the data analysis confirms that well-designed sustainability 

messages on social media effectively engage consumers and influence awareness and 

behavioural intentions. 

Results 

The results of the study provide empirical evidence that sustainability messages on social media 

significantly influence consumer engagement. Respondents reported higher engagement with 

messages that were informative, emotionally appealing, and credible. Visual and story-based 

content generated greater interaction compared to text-heavy or promotional posts. 

The hypothesis testing results indicate that sustainability messages positively affect consumer 

engagement, and higher engagement levels lead to increased awareness and behavioural 

intention toward sustainable consumption. Regression analysis confirms that consumer 

engagement is a significant predictor of intention to support sustainable brands. 

The findings also reveal that credibility and transparency play a crucial role in engagement 

formation. Consumers are more likely to interact with sustainability messages they perceive as 
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authentic and evidence-based. Overall, the results support the view that social media is an 

effective platform for promoting sustainability through active consumer engagement. 

Findings and Discussion 

The findings of the study highlight the critical role of social media in facilitating consumer 

engagement with sustainability messages. The analysis indicates that sustainability 

communication on social media can effectively capture consumer attention and foster meaningful 

interaction when messages are designed thoughtfully. Informative and transparent content 

emerged as a key driver of engagement, reinforcing the importance of credibility in sustainability 

communication. 

One of the major findings is that emotional appeal significantly enhances engagement. 

Sustainability messages that highlight environmental impact, social responsibility, or community 

benefits generate stronger consumer responses. This supports existing literature suggesting that 

emotional storytelling increases message memorability and involvement. Visual content such as 

images and videos further strengthens engagement by making sustainability issues more relatable 

and understandable. 

The study also finds that consumer engagement plays a mediating role between sustainability 

communication and behavioural outcomes. Engaged consumers demonstrate higher awareness of 

sustainability issues and stronger intentions to support sustainable brands. This indicates that 

engagement is not merely a passive outcome but an active process that influences attitudes and 

behaviours. 

The discussion further reveals concerns related to greenwashing. Consumers exhibit skepticism 

toward vague or exaggerated sustainability claims, which reduces engagement levels. This 

highlights the need for authenticity and evidence-based communication. Organizations must 

ensure that sustainability messages are supported by actions and transparent disclosures. 

From a managerial perspective, the findings suggest that organizations should prioritize 

interactive and credible sustainability communication strategies on social media. Policymakers 

and sustainability advocates can also leverage social media to increase public engagement and 
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awareness. Overall, the discussion confirms that consumer engagement with sustainability 

messages is a vital mechanism for promoting responsible consumption and advancing 

sustainability goals. 

Conclusion 

The study concludes that social media is a powerful medium for promoting sustainability 

through consumer engagement. Sustainability messages that are credible, emotionally appealing, 

and visually engaging significantly enhance consumer interaction. Higher engagement levels 

contribute to increased awareness and positively influence behavioural intentions toward 

sustainable consumption. 

The findings emphasize that consumer engagement acts as a bridge between sustainability 

communication and behavioural change. When consumers actively interact with sustainability 

messages, they are more likely to support sustainable brands and adopt responsible practices. 

However, the study also highlights the importance of authenticity, as misleading or superficial 

messages can undermine trust and engagement. 

Overall, the research demonstrates that effective sustainability communication on social media 

can contribute meaningfully to sustainable development objectives. Future research may explore 

platform-specific engagement dynamics and long-term behavioural impacts. 
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